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Global Brand Strategy: Unlocking Brand Potential Across Countries, Cultures & MarketsKogan Page, 2003
In Global Brand Strategy, Sicco van Gelder tackles this central issue head on. He shows how both global and local brand management need to agree on a common basis for their brand strategy and planning. Drawing on his extensive experience, he has created a unique framework—the Global Brand Proposition Model—which enables them...
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Brands That Rock: What Business Leaders Can Learn from the World of Rock and RollJohn Wiley & Sons, 2003
"Reading Brands That Rock is like attending business school, where classes on customer loyalty, consumer behavior, and branding are taught by Mick Jagger, Elton John, Steven Tyler, and Madonna."

      –Tommy Hilfiger, Designer      

Cadillac and The Rolling Stones. Victoria’s Secret and Madonna. Wal-Mart and...
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Pro CSS for High Traffic WebsitesApress, 2011

	Although web standards-based websites can scale effectively—and basic CSS will give you basic results—there are considerations and obstacles that high traffic websites must face to keep your development and hosting costs to a minimum. There are many tips and tricks, as well as down-to-earth best practice information, to make sure...
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Breakthrough Nonprofit Branding: Seven Principles to Power Extraordinary Results (The AFP/Wiley Fund Development Series)John Wiley & Sons, 2010

	A hands-on guide to help your nonprofit build its brand, raise its profile, strengthen impact and develop deeper relationships with donors, volunteers, and other stakeholders. Breakthrough Nonprofit Branding is about the power a constituency-focused, compelling brand can have to revolutionize an organization and the way...
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How Cool Brands Stay Hot: Branding to Generation YKogan Page, 2011

	Generation Y are the most marketing-savvy and advertising-critical generation ever. Three times the size of Generation X, they have a much bigger impact on society and business. In How Cool Brands Stay Hot, Joeri Van den Bergh and Mattias Behrer address what drives Generation Y as consumers and how marketers can develop the right brand...
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You Are a Brand!: In Person and Online, How Smart People Brand Themselves for Business SuccessNicholas Brealey Publishing, 2012

	Celebrity entertainers, star athletes, and corporate icons didn't accidentally wind up at the top - they branded their way there. Now you, too, can leverage the power of a personal brand, harness your potential and take charge of your career. Using strategies from the playbook of the Mad Men of Madison Avenue, advertising guru Catherine...
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Managing Startups: Best Blog PostsO'Reilly, 2013

	
		If you want salient advice about your startup, you’ve hit the jackpot with this book. Harvard Business School Professor Tom Eisenmann annually compiles the best posts from many blogs on technology startup management, primarily for the benefit of his students. This book makes his latest collection available to the broader...



	[image: ]	[image: ][image: BRANDchild: Insights into the Minds of Today's Global Kids: Understanding Their Relationship with Brands]

BRANDchild: Insights into the Minds of Today's Global Kids: Understanding Their Relationship with BrandsKogan Page, 2003
Tweens (8- to 14-year-olds) comprise a new type of audience. An increasingly powerful and smart consumer group, they not only spent US $300 billion but influenced an astounding US $1.88 trillion spend across the globe last year. They are different from previous generations in every way. They are more likely to have a friend on the other side of...
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Best Practices for Graphic Designers, Color Works: Right Ways of Applying Color in Branding, Wayfinding, Information Design, Digital Environments and Pretty Much Everywhere ElseRockport Publishers, 2014

	
		This is the go-to guide for designers as it outlines and details the essential color design skills needed to create successful, meaningful, and aesthetically compelling designs. Along with hands-on projects, it offers unique insights into strategy and business when working in the real world with real clients. Color...
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Pro SharePoint 2013 Branding and Responsive Web Development (The Expert's Voice)Apress, 2013

	Pro SharePoint 2013 Branding and Responsive Web Development is the definitive reference on the technologies, tools, and techniques needed for building responsive websites and applications with SharePoint 2013.  The book focuses on solutions that provide the best browser experience for the myriad of devices,...
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Branding For DummiesFor Dummies, 2014

	Discover how brands are created, managed, differentiated, leveraged, and licensed


	Whether your business is large or small, global or local, this new edition of Branding For Dummies gives you the nuts and bolts to create, improve, and maintain a successful brand. It'll help you define your company's mission,...
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Marketing DemystifiedMcGraw-Hill, 2010

	The goal of marketing is simple: attract customers who will purchase your product. Getting there, though, isn't so easy. Real marketing success involves a strong foundation in everything from planning, advertising, and publicity to Internet strategies, database management, and more. Enter Marketing DeMystified. Addressing every...
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