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Understanding Luxury Fashion: From Emotions to Brand Building (Palgrave Advances in Luxury)Palgrave Macmillan, 2019

	
		Offering an original contribution to the field of luxury and fashion studies, this edited collection takes a philosophical perspective, addressing the idea that humans need luxury. From this framework it delves deep into two particular dimensions of luxury, emotions and society, and concludes with cases of brand building in order to...
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Branding Demystified: Plans to Payoffs (Response Books)Sage Publications, 2010

	This book aims to dispel the cloud of these peripheral issues and clarify the foundations on which strong brands are built, with a distinct focus on the higher-order connect between the prospects and the brands. With the help of India-based examples and illustrations, the book analyzes why brands have become indispensable in our lives. It...
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The Orange Code: How ING Direct Succeeded by Being a Rebel with a CauseJohn Wiley & Sons, 2008

	How championing consumers led to ING Direct's revolutionary rise in the banking industry In an industry dominated by big banks with little patience for their customers, ING Direct has always strived to be different-a rebel with a cause, if you will-and in doing so, they've become the most successful online banking venture in history....
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Apple Watch for Developers: Advice & Techniques from Five Top ProfessionalsApress, 2015

	Apple Watch for Developers: Advice & Techniques from 5 Top Professionals gives you the base-knowledge and valuable secrets you'll need for your own projects from a core team of successful, experienced Apple Watch app-development experts. You'll explore elements such as branding within Watch apps,...
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The New Rules of Green Marketing: Strategies, Tools, and Inspiration for Sustainable BrandingBerrett-Koehler Publishers, 2011

	Green products have been around since the 1970s, but it's only in recent years that they've become ubiquitous. That's because savvy green marketers are no longer targeting "deep green" consumers with a "save the planet" pitch. Instead, they're promoting the added value their products provide: better health,...
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Brandwashed: Tricks Companies Use to Manipulate Our Minds and Persuade Us to BuyCrown, 2011

	Foreword by Morgan Spurlock

	

	From the bestselling author of Buyology comes a shocking insider’s look at how today’s global giants conspire to obscure the truth and manipulate our minds, all in service of  persuading us to buy. 

	 

	Marketing visionary Martin Lindstrom has been on the...
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The Business of DesignArchitectural Press, 2011

	For thirty years, consultant Keith Granet has enjoyed helping design professionals turn their passion into profit. In his new book, The Business of Design: Balancing Creativity and Profitability, Granet debunks the myth that business sense and creative talent are mutually exclusive. The Business of Design: Balancing Creativity...
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Retail Branding and Store Loyalty: Analysis in the Context of Reciprocity, Store Accessibility, and Retail Formats (Handel und Internationales Marketing Retailing and International Marketing)Springer, 2013

	Marketers and retailers have to understand how to manage different consumer perception levels of retail brands, which have a major determining role on store loyalty across different complex contexts. Addressing these issues, Bettina Berg analyzes first whether corporate reputation and retail store equity have a reciprocal relationship in...
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The Digital Crown: Winning at Content on the WebMorgan Kaufmann, 2013

	In 1997, Bill Gates famously said "Content is king." Since then, the digital marketing world has been scrambling to fulfill this promise, as we finally shift our focus to what consumers really want from our brands: a conversation.The Digital Crown walks you through the essentials of crafting great content: the fundamentals of...
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Retail Marketing ManagementFinancial Times Management, 2003

	For undergraduate and postgraduate courses in Retail Marketing and Marketing Management, and HND Retail Marketing. The second edition of this highly successful text offers a unique approach that combines retail marketing theory with the newer retail concepts and international examples. Building on the first edition this text starts by looking...
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Getting an Information Security Job For DummiesFor Dummies, 2015

	Get prepared for your Information Security job search! Do you want to equip yourself with the knowledge necessary to succeed in the Information Security job market? If so, you've come to the right place. Packed with the latest and most effective strategies for landing a lucrative job in this popular and quickly-growing field, Getting an...
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Strategies in E-Business: Positioning and Social Networking in Online MarketsSpringer, 2013

	In this volume, the authors apply insights from a variety of perspectives to explore the alignment among strategy, organization design, process and human resource management, and e-business practices on developing successful social networking programsâ€•with particular regard to applying such initiatives against the backdrop of the global...
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