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How Do I Save My Honor?: War, Moral Integrity, and Principled ResignationRowman & Littlefield Publishers, 2009
"A fascinating and urgently needed exploration of moral responsibility in wartime, focusing on the complex realities and demands since 9/11. This engagingly written and well-researched study challenges each of us to honor our better selves." --Richard Falk, University of California, Santa Barbara

"Felice has written the...
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A Headmaster's Story: My Life in EducationJonathan Ball Publishers, 2019

	
		Bill Schroder is the stuff teaching legends are made of. He was strict, yet kind; firm and consistent, yet creative and playful when needed. He knew the magical mix of discipline and care needed to ensure the loyalty of his students.

	
		In this warm-hearted, inspiring and often funny memoir, Schroder looks back on four...
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Metrics: How to Improve Key Business ResultsApress, 2011

	Metrics are a hot topic. Executive leadership, boards of directors, management, and customers are all asking for data-based decisions. As a result, many managers, professionals, and change agents are asked to develop metrics, but have no clear idea of how to produce meaningful ones. Wouldn’t it be great to have a simple explanation of...
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Designing the Obvious: A Common Sense Approach to Web Application DesignNew Riders Publishing, 2006
Designing the Obvious belongs in the  toolbox of every person charged with the design and development of  Web-based software, from the CEO to the programming team. Designing the  Obvious explores the character traits of great Web applications and  uses them as guiding principles of application design so the end...
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The Dragonfly Effect: Quick, Effective, and Powerful Ways To Use Social Media to Drive Social ChangeJossey-Bass, 2010

	Proven strategies for harnessing the power of social media to drive social change


	Many books teach the mechanics of using Facebook, Twitter, and YouTube to compete in business. But no book addresses how to harness the incredible power of social media to make a difference. The Dragonfly Effect shows you how to tap...
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System Center 2012 Configuration Manager (SCCM) UnleashedSams Publishing, 2012


	You are about to embark on a fantastic journey! System Center 2012 Configuration

	Manager is an exciting, new version of the Configuration Manager product line. While

	each release of Configuration Manager, or the predecessor product—Systems Management

	Server—has been a great improvement over the previous version, we...
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The Experience Effect: Engage Your Customers with a Consistent and Memorable Brand ExperienceAMACOM, 2010

	The decision to pay money for a product or service is often based on more than just the product or service itself. Consumers care deeply about the overall experience of the buying process: They respond to the marketing message, the advertising, the sales approach, the website, the interaction with company personnel, and more. When all these...
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Exceptional Service, Exceptional Profit: The Secrets of Building a Five-Star Customer Service OrganizationAMACOM, 2010

	"Filled with treasure and big ideas, this book will help you become exceptional." - SETH GODIN

	

	In a tight market, your most powerful growth engine and your best protection from competitive inroads is this: put every thing you can into cultivating true customer loyalty. Loyal customers are less sensitive to...
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Social Media for Business: 101 Ways to Grow Your Business Without Wasting Your TimeMaximum Press, 2010

	
		
			Filled with the latest information on Facebook, LinkedIn, YouTube, and other key social-media sites, this all-purpose guide provides specific strategies and tactics that focus on building business. In addition to marketing and PR, this resource addresses recruiting, risk management, cost, and...
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Strategic Marketing ManagementRoutledge, 2005

	This third edition of Strategic Marketing Management confirms it as the classic textbook on the subject. Its step- by- step approach provides comprehensive coverage of the five key strategic stages:


	* Where are we now? - Strategic and marketing analysis

	* Where do we want to be? - Strategic direction and strategy...
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ROI Selling: Increasing Revenue, Profit, and Customer Loyalty through the 360 Sales CycleKaplan Business, 2004

	Current economic conditions are forcing everyone from large corporations to smaller privately held companies to maximize their revenue streams from new and existing customers. To be successful, firms today must outsell their competition and exceed customer expectations-thus creating long-term satisfaction and loyalty.


	While basic...
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Content Marketing: Think Like a Publisher - How to Use Content to Market Online and in Social Media (Que Biz-Tech)Que, 2011

	If you have a website, a blog, or even a Facebook or Twitter presence, you are a publisher. Think like one: build a digital content strategy that embraces words, images and multimedia to systematically enhance consumer engagement and conversion rates. In Content Marketing, world-renowned digital content expert Rebecca Lieb offers all...
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