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The Transparency Edge: How Credibility Can Make or Break You in BusinessMcGraw-Hill, 2003
In The Transparency Edge, leadership expert Barbara Pagano  demonstrates that a clear and open business policy is a powerful management  tool. Backed by exclusive research of thousands of executives at Fortune 500  companies, this comprehensive guide to what-you-see-is-what-you-get leadership  shows you how to practice a transparent...
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Ahead of Her Time: How a One-Woman Startup Became a Global Publishing Brand (Conscious Leadership i n Practice)Watkins Publishing, 2021

	Inspiring memoir by entrepreneur Judy Piatkus, who launched her startup at a time when mothers were not expected to be businesswomen and grew it into a highly successful international brand. The story of a pioneer of female entrepreneurship, values-led management and the rise of personal development publishing.

	

	Judy...
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Strategies for eCommerce SuccessIRM Press, 2002
With electronic commerce growing so rapidly, businesses need to examine critical elements that could influence users' perceptions of business-to-business and business-to-consumer electronic commerce. This book presents a study of key components and concepts of e-commerce, evaluates the critical success factors for global e-commerce, the economics...





		[image: ][image: Switching to a Mac For Dummies]

Switching to a Mac For DummiesFor Dummies, 2009

	Maybe you love your iPhone or iPod and are curious about other Apple
	products. Maybe you’ve had one virus scare too many and are fed
	up with Windows. Maybe the daunting prospect of upgrading to Windows 7
	has made you open to other possibilities. Maybe you’re a Mac fan who wants
	to show a friend how easy and productive Macs...
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Building Engaged Team Performance: Align Your Processes and People to Achieve Game-Changing Business ResultsMcGraw-Hill, 2010

	Harness the Power of Your Most Valuable Resource—Your Workforce!


	Process improvement approaches like Six Sigma and Lean Enterprise have worked wonders for countless organizations, but in the drive for true excellence, these approaches are only one important part of the formula.


	Building Engaged...
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Brands That Rock: What Business Leaders Can Learn from the World of Rock and RollJohn Wiley & Sons, 2003
"Reading Brands That Rock is like attending business school, where classes on customer loyalty, consumer behavior, and branding are taught by Mick Jagger, Elton John, Steven Tyler, and Madonna."

      –Tommy Hilfiger, Designer      

Cadillac and The Rolling Stones. Victoria’s Secret and Madonna. Wal-Mart and...
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The Inmates Are Running the Asylum : Why High Tech Products Drive Us Crazy and How to Restore the Sanity (2nd Edition)Sams Publishing, 2004
The Inmates are Running the Asylum argues that, despite appearances, business executives are simply not the ones in control of the high-tech industry. They have inadvertently put programmers and engineers in charge, leading to products and processes that waste huge amounts of money, squander customer loyalty, and erode competitive advantage. They...
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A Carrot a Day: A Daily Dose of Recognition for Your EmployeesGibbs Smith, 2004
From the bestselling authors of The 24-Carrot Manager comes a manager's handbook on motivating employees through praise and recognition.   Employees fed a steady diet of carrots focus better on company goals. They spot new opportunities faster. They have longer employment life spans (translation: lower turnover). And they can lift companies higher...
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Coaching at Work: Powering your Team with Awareness, Responsibility and TrustJohn Wiley & Sons, 2006

	"This book comes at a time when we are asking searching questions: How exactly do we earn the loyalty, trust and commitment of our people? How do we balance the needs of our organisations to do more with less with the need to create environments in which people can grow, develop and achieve their aspirations? The answers lie within each...
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Inside Photoshop CSSams Publishing, 2004
Gary Bouton has made Inside Photoshop CS a perennial best-seller due to the loyalty of his audience. A lot of people simply love the way Gary explains what Photoshop is all about. In this revised edition, Gary truly puts the outsider "inside", demystifying such intangibles as pixels, color wheel, resolution, line...
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Effective Customer Care: Understand Needs, Improve Service, Build Relationships (Sunday Times Creating Success)Kogan Page, 2010

	
		Effective Customer Care is an essential guide to creating excellent customer service that will not only satisfy your customers and prompt orders, but also cement customer relationships and develop loyalty...and thus increase profits.

	
		The book covers every aspect of the customer care process including how to: find...
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Marketing DemystifiedMcGraw-Hill, 2010

	The goal of marketing is simple: attract customers who will purchase your product. Getting there, though, isn't so easy. Real marketing success involves a strong foundation in everything from planning, advertising, and publicity to Internet strategies, database management, and more. Enter Marketing DeMystified. Addressing every...
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