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Dream Dictionary For Dummies (Psychology & Self Help)For Dummies, 2008
Dreams! What do they mean? You probably recognize a connection between the dream world and the “real” world, but did you know that you can actually do things to nurture your dream life? Dream Dictionary For Dummies is the fun and fascinating guide that shows you not only how to decode your dreams, but how to remember them and...
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Complete MBA For Dummies (Business & Personal Finance)For Dummies, 2007
"with this friendly guide, everyone can sample the benefits of an MBA education in a fraction of the time and at much less cost" (Business a.m., 5 November 2002)

Want to get an MBA? The Complete MBA For Dummies, 2nd Edition, is the practical, plain-English guide that covers all the basics of a...
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Leading the Professionals: How to Inspire & Motivate Professional Service TeamsKogan Page, 2004
Due to the nature of their work and personalities, many professionals prefer to do things on their own, in their own way. A firm’s best talents may not take too kindly to being told what to do and when to do it. They may resist being managed , and be unenthusiastic about working in a team. Whatever category they fall into—highly...
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Do It Yourself Advertising and Promotion: How to Produce Great Ads, Brochures, Catalogs, Direct Mail, Web Sites, and More , 3rd EditionJohn Wiley & Sons, 2003
This new edition features four new chapters coverings topics such as how to select print media for your ads, how to create ads in the comfort of your own home, and how to advertise via the broadcast Fax and the internet. The book offers practical, field-tested techniques and insights into every major form of advertising such as newspaper ads,...
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Creating Flash Advertising: From Concept to Tracking - Microsites, Video Ads and More (Hands-On Guide Series)Focal Press, 2007

	Advertising online has come to have a not-so-favorable reputation with Internet
	users. Combine that reputation with the often uninformed opinion that Flash is for
	creating exceptionally annoying banners or website intros that are bloated in file
	size and you’ve got a recipe for disaster. On the other hand, when done correctly,...
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Scala High Performance ProgrammingPackt Publishing, 2016

	Key Features Get the first book to explore Scala performance techniques in depth! Real-world inspired use cases illustrate and support the techniques studied and the language features This book is written by Vincent Theron and Michael Diamant, software engineers with several years of experience in the high-frequency trading and programmatic...
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Web 2.0 and Beyond: Understanding the New Online Business Models, Trends, and TechnologiesPraeger Publishers, 2008
Web 2.0 has taken on buzzword status. It's now shorthand for everything that is new, cutting-edge, and gaining momentum online. Web 2.0 can describe particular Web sites; cultural trends like social networking, blogging, or podcasting; or the underlying technology that makes today's coolest Web applications possible. Many Web 2.0 innovations...
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The Business of iPhone and iPad App Development: Making and Marketing Apps that SucceedApress, 2011

	The phenomenal success of the iPhone, iPad and the iPod touch has ushered in a “gold rush” for developers, but with well over 300,000 apps in the highly competitive App Store, it has become increasingly difficult for new apps to stand out in the crowd. Achieving consumer awareness and sales longevity for your iOS app requires a...
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Design Secrets: Products: 50 Real-Life Product Design ProjectsRockport Publishers, 2001

	
	
		The Industrial Designers Society of America (IDSA) had compelling
	
		reasons to partner with Rockport Publishers on this book: It
	
		meets a growing, real, and broad hunger for information and in-
	
		spiration on industrial design.
	


	
		Recently, industrial design has emerged as a profession that...
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How to Lie With StatisticsW W Norton, 1954
"There is terror in numbers," writes Darrell Huff in How to Lie with  Statistics. And nowhere does this terror translate to blind acceptance  of authority more than in the slippery world of averages, correlations,  graphs, and trends. Huff sought to break through "the daze that follows the  collision of statistics with the...
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Navigating Social Media Legal Risks: Safeguarding Your Business (Que Biz-Tech)Que, 2012

	The plain-English business guide to avoiding social media legal risks and liabilities—for anyone using social media for business—written specifically for non-attorneys! 


	You already know social media can help you find customers, strengthen relationships, and build your...
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Photoshop CS3 for Screen Printers (Wordware Applications Library)Wordware Publishing, 2007
There are between 20,000 and 30,000 registered screen printing companies in the U.S. and many thousands more worldwide. Additionally, there are thousands of companies that are run from backyards, garages, and storage facilities. All of these screen printing companies have one thing in common—they all use some type of graphics program to...
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