		[image: ]			Home | Amazing | Today | Tags | Publishers | Years | Account | Search 	
		[image: ]



	[image: ]

	[image: ]
		



	Books tags: marketing

	[image: ][image: unlimited object storage image]



		[image: ][image: The Adweek Copywriting Handbook: The Ultimate Guide to Writing Powerful Advertising and Marketing Copy from One of America's Top Copywriters]

The Adweek Copywriting Handbook: The Ultimate Guide to Writing Powerful Advertising and Marketing Copy from One of America's Top CopywritersJohn Wiley & Sons, 2006
Great copy is the heart and soul of the advertising business. In this practical guide, legendary copywriter Joe Sugarman provides proven guidelines and expert advice on what it takes to write copy that will entice, motivate, and move customers to buy. For anyone who wants to break into the business, this is the ultimate companion resource for...
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Joomla! 1.5 SEOPackt Publishing, 2009
Some sites always appear at the top of a search result while others fail to even make it to the top ten. Wouldn't you want to see your site on the first page of any search result? This is not easily feasible if you are depending solely on the marketing guys whom you hire for SEO.

Joomla! SEO will help you to attract more visitors and...
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Advanced Social Media Marketing: How to Lead, Launch, and Manage a Successful Social Media ProgramApress, 2012

	Hundreds of millions of Americans are using social media (SM), and already some 70% of businesses have joined them there, using Facebook and other SM platforms to connect with their customers, and attract new ones. So the real question isn’t whether to take your business onto social media platforms—but how to do it quickly,...
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Oracle Database 11g New FeaturesMcGraw-Hill, 2007
Oracle Database 11g is the newest release of Oracle’s flagship database product. It contains a number of new innovations, which we cover in the pages of this book. This is my third Oracle “New Features” book for Oracle Press, and I’ve actually been writing them since Oracle 8.0 was released. For each book, it’s been an...
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The 30 Day MBA: Learn the Essential Top Business School Concepts, Skills and Language Whilst Keeping Your Job and Your CashKogan Page, 2009
I left the family business, in my case the Army, after a few short years. I hadn’t given much thought to a career before I ‘joined up’ and I followed a similar approach when I left. I found a job in sales and within a year or so was in a very junior management position. The company I worked for was in the vanguard of some new...
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Marketing UnwrappedJohn Wiley & Sons, 2001
Nobody in business can have escaped the shift towards customer focus. Today's marketer must be the people's champion. Yet to be taken seriously at board level marketing must also be accountable. Alongside inspiration and ideas must come rigour and results. Combining these elements requires integration with, and understanding of, other departments,...
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Designing the iPhone User Experience: A User-Centered Approach to Sketching and Prototyping iPhone AppsAddison Wesley, 2010

	Given the fiercely competitive state of the iPhone app landscape, it has become increasingly challenging for app designers and developers to differentiate their apps. The days are long gone when it was possible to crank out an app over the weekend and refine it after receiving a few not so flattering user reviews....
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Pro Windows Phone App DevelopmentApress, 2013

	The Windows Phone 8 platform provides a remarkable opportunity for Windows developers to create state-of-the-art mobile applications using their existing skills and a familiar toolset. Pro Windows Phone App Development, Third Edition, helps you unlock the potential of this platform and create dazzling, visually rich, and highly functional...


	[image: ]	[image: ][image: How Cool Brands Stay Hot: Branding to Generation Y]

How Cool Brands Stay Hot: Branding to Generation YKogan Page, 2013

	Generation Y (13-29 year olds) are the most marketing savvy and advertising critical generation ever. Three times the size of the previous Generation X, they have a much bigger impact on society and business. But what drives them and how do you develop the right brand strategies to reach this critical generation? How Cool Brands Stay...
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Video Over IP, Second Edition: IPTV, Internet Video, H.264, P2P, Web TV, and Streaming: A Complete Guide to Understanding the TechnologyFocal Press, 2008
"I find this book among the better ones, for its systematic approach and clarity of the text...The "Video over IP" book is highly recommended for all practising broadcast engineers."- EBU Techincal Review 

?...here is a guide that gives you everything you need to know to find the best solution for your application.? ?...
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The Innovation Handbook: How to Profit from Your Ideas, Intellectual Property and Market KnowledgeKogan Page, 2010

	
		

		Unique features, distinctive capabilities and exclusive know-how are the surest way to stay ahead of the market for any length of time. But the way these points of difference are created and commercialized is changing. The difficulty for most organizations is not in generating ideas, but in pursuing the right one at the...
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Working with Microsoft Dynamics(TM) CRM 3.0Microsoft Press, 2006
Get a practical, hands-on introduction to the fundamentals of adapting Microsoft CRM 3.0 to meet your specific business needs. With topics that include developing new functionality, designing implementations, and integrating Microsoft CRM with other business applications—including Microsoft Office OutlookÐ’® and Microsoft...
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