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Actionable Web Analytics: Using Data to Make Smart Business DecisionsSybex, 2007
Getting ROI from the Web Is Everyone's Job   

   Right now someone is clicking on your website, and knowing everything you can about those clicks and the people that make them is a business imperative. That's the first of a set of compelling business lessons distilled from the authors' decade of experience with the...
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Operating Systems: Internals and Design Principles (5th Edition) (GOAL Series)Prentice Hall, 2004
This book covers concepts, structure, and mechanisms of operating systems.  Stallings presents the nature and characteristics of modern-day operating systems clearly and completely.  Includes major programming projects. Offers step-by-step web support with CD/Rom Resources.     A basic reference for those interested in learning...
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REPOSITIONING:  Marketing in an Era of Competition, Change and CrisisMcGraw-Hill, 2009
The book that completes Positioning . . .

Thirty years ago, Jack Trout and Al Ries published    their classic bestseller, Positioning: The Battle for Your    Mind—a book that revolutionized the world of marketing.    But times have changed. Competition is fiercer.    Consumers are savvier. Communications are...
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Breakthrough Nonprofit Branding: Seven Principles to Power Extraordinary Results (The AFP/Wiley Fund Development Series)John Wiley & Sons, 2010

	A hands-on guide to help your nonprofit build its brand, raise its profile, strengthen impact and develop deeper relationships with donors, volunteers, and other stakeholders. Breakthrough Nonprofit Branding is about the power a constituency-focused, compelling brand can have to revolutionize an organization and the way...
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How Cool Brands Stay Hot: Branding to Generation YKogan Page, 2011

	Generation Y are the most marketing-savvy and advertising-critical generation ever. Three times the size of Generation X, they have a much bigger impact on society and business. In How Cool Brands Stay Hot, Joeri Van den Bergh and Mattias Behrer address what drives Generation Y as consumers and how marketers can develop the right brand...
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What Makes Your Brain Happy and Why You Should Do the OppositePrometheus Books, 2011

	This book reveals a remarkable paradox: what your brain wants is frequently not what your brain needs. In fact, much of what makes our brains "happy" leads to errors, biases, and distortions, which make getting out of our own way extremely difficult.

	

	Author David DiSalvo presents evidence from evolutionary and...
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Introduction to Search Engine Marketing and AdWords: A Guide for Absolute BeginnersApress, 2017

	Use Google's AdWords to create your ads. Each chapter goes beyond the tool itself, discussing helpful resources and important issues to keep in mind.  If you are completely new to search engine marketing and AdWords and you want to learn the basics, this guide will introduce you to the content quickly.

	


	...



	[image: ]	[image: ][image: Six Sigma and Beyond:  Design for Six Sigma, Volume VI]

Six Sigma and Beyond:  Design for Six Sigma, Volume VICRC Press, 2002
This volume addresses design improvement from the perspective of prevention by introducing readers to the tools of the Six Sigma design process, and discusses DFSS (DCOV), and provides linkages between the traditional DMAIC and the DFSS model.

In this volume of the Six Sigma and Beyond series, quality engineering expert D.H....
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A+ Certification Exam Cram 2 (Exam Cram 220-301, Exam Cram 220-302), Second EditionQue, 2003
A+ Exam Cram 2 is a study skill enhancement and tutorial, designed to focus on exactly what students need to get A+ certified, with coverage of exams 220-221 and 220-222. It details all the new exam objectives and items in the following areas: Windows 98, Windows 2000, and Windows NT version 4.0. Because the A+ certification is a core competency...
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Web Services Explained: Solutions and Applications for the Real WorldPrentice Hall, 2002
Web services for decision makers: strategic insights and actionable recommendations.

	How Web services will transform the way software is built, sold, implemented, and managed
	All you need to know to plan an intelligent Web services strategy
	Risks and pitfalls in current WebsServices...
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Green Tech: How to Plan and Implement Sustainable IT SolutionsAMACOM, 2009
“Green” is a feel-good term. It has positive, earth-friendly connotations, often without much specificity—perfect for marketing purposes. Sustainability, on the other hand, is something we can measure and manage. We are sustainable when our use of resources does not permanently deplete or damage our supply, including natural...
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Fuzzy Sets in Management, Economy & MarketingWorld Scientific Publishing, 2002

	The rapid changes that have taken place globally on the economic, social and business fronts characterized the 20th century. The magnitude of these changes has formed an extremely complex and unpredictable decision-making framework, which is difficult to model through traditional approaches. The main purpose of this book is to present the...
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