		[image: ]			Home | Amazing | Today | Tags | Publishers | Years | Account | Search 	
		[image: ]



	[image: ]

	[image: ]
		



	Books tags: marketing

	[image: ][image: unlimited object storage image]



		[image: ][image: Management Information Systems (12th Edition)]

Management Information Systems (12th Edition)Prentice Hall, 2011

	We wrote this book for business school students who want an in-depth look at
	how today's business firms use information technologies and systems to
	achieve corporate objectives. Information systems are one of the major tools
	available to business managers for achieving operational excellence, developing
	new products and services,...
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Business Driven Information SystemsMcGraw-Hill, 2007

	The Baltzan and Phillips approach in Business Driven Information Systems discusses various business initiatives first and how technology supports those initiatives second. The premise for this unique approach is that business initiatives drive technology choices in a corporation. Therefore, every discussion addresses the business needs first...
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Marketing Without Advertising: Easy Ways to Build a Business Your Customers Will Love and RecommendNolo, 2008

	Make your business stand out without the cost of advertising!

	

	The best marketing you can do for your business is to concentrate on creating a high-quality operation that customers, employees and other businesspeople will trust, respect and recommend.

	

	Marketing Without Advertising teaches small business...
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Project Management for Construction: Fundamental Concepts for Owners, Engineers, Architects, and BuildersPrentice Hall, 1989
This book is provided on the worldwide web as a service to the community of  practitioners and students. Reproduction for educational purposes is permitted  with appropriate citation. If you find this work helpful or have suggestions for  additions or corrections, please email Chris Hendrickson: cth@cmu.edu. A  hardcopy Instructor's Manual with...
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Managing Your Business with Outlook 2003 For Dummies (Computer/Tech)For Dummies, 2006
Use a tool you already have (plus BCM 2.0) to solve lots of time-consuming problems     

If you could just get a handle on mail, schedules, meetings, and contacts, you'd have more time to make your business productive, right? Check your Outlook — it's right in your Office! And here are step-by-step examples for using it to build...
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BRANDchild: Insights into the Minds of Today's Global Kids: Understanding Their Relationship with BrandsKogan Page, 2003
Tweens (8- to 14-year-olds) comprise a new type of audience. An increasingly powerful and smart consumer group, they not only spent US $300 billion but influenced an astounding US $1.88 trillion spend across the globe last year. They are different from previous generations in every way. They are more likely to have a friend on the other side of...
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The Definitive Guide to Linux Network Programming (Expert's Voice)Apress, 2004

	This book is…one nice and convenient package that I will keep on the shelf as a reference manual.


	The Definitive Guide to Linux Network Programming offers a clear, concise treatment of creating clients and servers under the Linux operating system. This book assumes that you know C and have experience developing code on...
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Microsoft FrontPage Version 2002 Inside OutMicrosoft Press, 2001
The World Wide Web has become the predominant electronic  publishing medium on the planet. Once considered an obscure technical resource,  the Internet now receives prominent publicity at sporting events, in  presidential debates, in television commercials, and in print advertising and  marketing materials everywhere. Without the...
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Facebook Marketing For DummiesFor Dummies, 2009

	Discover how to leverage the power of the Facebook community to achieve your business marketing goals


	Facebook boasts an extremely devoted user base, with more than 65 billion page visits per month. With Facebook, an organization can market and promote their brand, products, or services via the network's built-in...
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eMarketing eXcellence, Third Edition: Planning and optimising your digital marketing (Emarketing Essentials)Butterworth-Heinemann, 2008

	E-marketing impacts all aspects of marketing from strategy and planning through the marketing mix, marketing communications and buyer behaviour to marketing research. eMarketing eXcellence highlights the most significant opportunities, pitfalls and defines the new marketing approaches needed. It highlights best practice in applying digital...
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Principles of Data Mining (Undergraduate Topics in Computer Science)Springer, 2013

	Data Mining, the automatic extraction of implicit and potentially useful information from data, is increasingly used in commercial, scientific and other application areas.


	Principles of Data Mining explains and explores the principal techniques of Data Mining: for classification, association rule mining and clustering. Each...
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Motivational Marketing: How to Effectively Motivate Your Prospects to Buy Now, Buy More, and Tell Their Friends Too!John Wiley & Sons, 2007

	Why Do People Buy, Anyway?


	Every businessperson, sales professional, advertising copywriter should be endlessly exploring this question. Sadly, few do. Instead, most stay stubbornly focused on the question of: how can we make them buy our 'thing'? And, sadly, most training remains focused on selling. We are all...
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